
EVERYTHING YOU NEED TO KNOW
ABOUT GOOGLE ANALYTICS 4

The benefits of GA4
Key differences between Universal Analytics and GA4
Other resources you may find helpful to make the change

Your business' growth and development may rely on Universal Analytics.
Earlier in 2022, Google announced it would sunset Universal Analytics and
Universal Analytics 360. Whether or not you are proficient in managing
your Analytics account, you may find this document helpful in transitioning
to the newest update in analytics: Google Analytics 4. This document
provides all the necessary information about what GA4 is and how to
transition from your Universal Analytics or Universal Analytics 360 account
to Google Analytics 4. This document will also go over: 

When you are ready to make the switch to GA4, 
you can click here to be directed to the 
GA4 setup helper tool created by Google. 

https://support.google.com/analytics/answer/10312255?hl=en


A BRIEF OVERVIEW

BENEFITS OF GA4 
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On March 16, 2022, Google announced that they
will sunset Universal Analytics on July 1, 2023,
and subsequently sunset Universal Analytics 360
on October 1, 2023. They will be replaced by a
new update called Google Analytics 4 (GA4). Due
to the constantly evolving nature of consumer
behaviour and internet privacy, Google’s
previous method of tracking users and creating
buyer personas is now rendered inaccurate. 

There are many ways GA4 can benefit your business, as well your experience
as a user on the analytics' interface. GA4 is an event-based measurement
platform with deeper integration with Google Ads. Also, since GA4 does not
track IP addresses, you do not have to worry about privacy regulations for
your industry or countries with privacy laws.

1. Full-Funnel View
Universal Analytics primarily focuses on individual user sessions on desktop
browsers. Because of this, obtaining a full-funnel view of the customer journey
is more difficult and requires additional work. There is also an increased usage
of mobile devices to complete transactions, gather information, and complete
other online functions, so the ability to track users without cookies is much
harder. GA4 can track data across applications, which is something the current
program cannot do. 

Google Analytics 4 aims to protect consumers’ privacy, provide new features that
collect data safely, and provide event-based statistics that are much more accurate.
For anyone using these analytics to grow their business, Google is building a
sustainable platform for future data collection and reporting. Overall, GA4 will be a
better tool for measuring analytics, will employ more comprehensive data collection
and exercise safe data collection. How does this benefit you as the user? 

2. Advanced Metrics
GA4 relies on event-based data models that can help users view and measure
the impact of their site’s various features. This new model can now inform
users of metrics such as conversion rates, overall conversions, and bounce
rate, which is something Universal Analytics could not. 
 



3. Enhanced eCommerce
Because GA4 uses event-based data collection across multiple
websites, applications, and platforms, it can give eCommerce
sites an opportunity to create better enhanced buyer personas
and “lookalike audiences”. It is also worth noting  that GA4 does
not use IP addresses to collect data, however, this attribution
model offers a bigger picture of the relationship between
company and consumer.
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UNIVERSAL ANALYTICS VS. GA4 

There are many distinct differences between Universal Analytics and Google
Analytics 4. Aside from a fresh Interface, GA4 provides more accurate data
measurement. In the new version, users get new reports, metrics, tracking systems,
and more. Here are two key differences:

A Changed Reporting Interface 

The most noticeable difference you’ll see between Google Analytics 4 and Universal
Analytics is the new reporting interface.In GA4, most of the reports have been
replaced or renamed. The image below shows some of GA4’s new features. 

Here you can see
GA4’s inclusion
of Engagement,
Monetization and
Retention on the
left hand side.
Below each of
these headings is
a breakdown of
the measurements
which will explain
the interactions in
detail 



Realtime
Audience
Acquisition
Behavior
Conversions.

On the other hand, Universal Analytics has a completely different reporting
interface. 
For example, all the reports are grouped together under 5 main categories. 
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On the left hand
side of Universal
Analytics are the
5 categories,
which will still be
available in GA4,
but they are no
longer the 5 main
factors of analytic
measurement

New Data Measurement Model in GA4 

Another key difference between GA4 and Universal Analytics is how they collect
and process your website data. In Universal Analytics, you record different user
interactions using “goals” which are sorted into 4 groups: Destination, Duration,
Pages per Visit and Event. GA4 will be replacing these goals with “events”.  
Events refer to sessions that link data to an individual and track them specifically
as they interact with your site. This data is anonymous, so instead of collecting
information about specific users, more emphasis is placed on specific actions
taken by the users.

This is helpful because it allows you to track complex buyer
journeys across multiple devices accurately. These enhanced
measurement features in Google Analytics 4 are also much
easier to set up compared to Universal Analytics. With GA4,
you can set up outbound link click and scroll depth tracking
with a click of a switch in GA4. 
With Universal Analytics, on the other hand, you’d have to
perform a complex setup or edit the tracking code to
configure that kind of link click-tracking or scroll-tracking.

https://www.wpbeginner.com/plugins/how-to-track-outbound-links-in-wordpress/
https://www.wpbeginner.com/wp-tutorials/how-to-add-scroll-depth-tracking-in-wordpress-with-google-analytics/


After Universal Analytics sunsets, it will no longer track your website’s visitors
and Google will not support or introduce new features for it. This is why it‘s
important that you switch to Google Analytics 4 as soon as possible. This ensures
that you’ll protect your data and have historical records to compare to when
Universal Analytics shuts down. 

In addition, you may find it helpful to read these items from RTO4’s digital
curriculum: https://rto4.ca/digital-curriculum/
 

RESOURCES
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For any other questions about GA4 and Universal
Analytics, do not hesitate to contact Katherine at
katherine@rto4.ca by email. 

https://www.wpbeginner.com/wp-tutorials/how-to-switch-to-google-analytics-4-in-wordpress/
https://rto4.ca/digital-curriculum/

